proximate member. Use of the mass media and expert institutionalized sources are the most common examples. In this communication mode, the individual usually recognizes that the source he approaches has more to tell him than he has to tell the source-hence, the term information-seeking.
The second is information sharing. Here the communication mode is usually interpersonal and within social systems where members have direct contact with one another. Verbal and nonverbal information is likely to be exchanged rather than simply sought, because (1) it is technically possible to exchange, (2) (Watzlawick et al., 1967) . [553] Two hypotheses can be derived from these theoretical assumptions. One, out-system (Chaffee, 1972 (Clarke, 1971 ) .5 These two concrete cases illustrate an interpersonal-utility explanation for why coorientation affects information-seeking outside the social system. We tested the hypothesis on some ninth graders, and Table 2 shows the results.
[557] [560] An interaction effect is apparent in both these data. "Selectives"&mdash;teenagers who make comparatively heavier use of records than radio for pop music listening-have more coorientation partners and exhibit greater information-seeking than the "passives"-adolescents who are frequent users of radio, but seldom listen to records.
These facts underscore the need to consider radio and records as fundamentally different ways for teenagers to gain orientation to music.
6. In part, any link between amount of coorientation and information-seeking depends on the rate of information obsolescence. We expect that the more rapidly fashions about objects change, the more strongly coorientation should predict information-seeking-and the more contingent this relationship will be on impression formation.
